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• Good students tend to be engaged with their 
studies 

(and sometimes other good students) 

 

• But does promoting “engagement” create 
good students? 



Student engagement 





Students that are likely to study hard deliberately 

restrict their use of facebook 









To the guy who drives the 

Nissan Gtr r34 and uses 

Wakefield street as a test 

trak......... relax mate 
to the hot girl in the libary at 

prahran your really hot but can 

you shut your mouth for 5 

seconds! 

To the people who do 

statistics....is it just me 

or does the indian 

lecturer with the strong 

accent looks and 

sounds identical to the 

indian school principle in 

the tv show GLEE? 

Does anyone else 

agree? haha 

To the girl with the pink feather 

pen in the psych lecture this 

arvo - your pen is distracting 

me from listening to the 

lecturer! =P 
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adapted from Coates, 2006 
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TARGET:  

high on academic and social engagement,  

but also high on academic performance 



Social Media 

LMS 



Conclusions 

• Facebook is a great medium for social 
interaction, but has a limited role in promoting 
student engagement 

• LMS defines institutional boundaries in 
cyberspace 
– clarifies institutional role 
– leaves the problematic elements of uncontrolled 

interpersonal interactions beyond the campus 
boundary 

• Biggest lesson from Facebook is that LMS 
interfaces should be way more user-friendly!! 



FACEBOOK 

• social interaction 

• broadcast personal 
information  

• filtering by person 
rather than content 

• focus on individuals and 
groups 

TWITTER 

• microblogging 

• brief, topical posts 

• short format 
encourages conciseness 

• hash-tags promote 
meta-awareness of 
audience and content 


